	
	
	




Programs to Reduce Underage Drinking

Supporting Statement

B. Collections of Information Employing Statistical Methods

1. Respondent Universe and Sampling Methods

Survey of State Underage Drinking Prevention Policies, Programs, and Practices The respondent universe includes all 50 states and the District of Columbia. The Sober Truth on Preventing Underage Drinking Act (STOP Act) mandates that the State Reports–Underage Drinking Prevention and Enforcement include data for each of the 50 states. The Substance Abuse and Mental Health Services Agency (SAMHSA) assumes that Congress intended to include the District of Columbia, which is typically included in such surveys to promote inclusion of policies and programs that affect U.S. citizens. For example, the data from Alcohol Policy Information System that will supplement the Survey of State Underage Drinking Prevention Policies, Programs, and Practices (State Survey) include District of Columbia underage drinking legal policies. 

Alcohol Policy Academy Evaluation  
The respondent universe includes Policy Academy participants, coaches, and coaches in training. 
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey
The respondent universe includes organizations wishing to download and implement “Parents’ Night Out” materials. Expected respondents include local and state health departments, coalitions, school staff, and community leaders.
“Parents’ Night Out” Evaluation
The respondent universe includes all participants and presenters of “Parents’ Night Out” events that are held by “Talk. They Hear You.” partners. This includes parents, caregivers, and community members who attend a “Parents’ Night Out” event held by a local school or community organization as well as presenters of these sessions. 
The respondent universe for the Campaign Partner Evaluation Focus Groups will include “Talk. They Hear You.” campaign partners. The respondent universe for the Parent Evaluation Focus Groups will include parents of youth in middle or high school. The participants for each of the groups will be screened to ensure they meet the qualifications to participate. 
Mobile App Parents Survey
The respondent universe includes “Talk. They Hear You.” mobile app users who are parents or caregivers of children ages 12–20. The first question of the survey asks if the respondent is a parent of one or more children in the specified age range. If a respondent replies “no,” the survey will end. 
Mobile App Satisfaction Survey
[bookmark: _Int_wSE5T1Sw]The respondent universe includes all users of the “Talk. They Hear You.” mobile app. A user is defined as someone who downloads the app to their mobile device and opens the app. 
Community Partner Newsletter Survey
[bookmark: _Int_5lACnxpA]The respondent universe includes anyone interested in receiving “Talk. They Hear You.” materials via email. Promotion of the newsletter will occur at SAMHSA events, on SAMHSA social media posts related to “Talk. They Hear You.”, and at relevant conferences and meetings. Expected respondents include members of local and state health departments, coalitions, student assistance professionals, and other adults interested in underage drinking and other substance use prevention, such as parents and caregivers. 
Community Partner License Survey
The respondent universe includes organizations interested in partnering with the “Talk. They Hear You.” campaign, receiving materials, and engaging in technical assistance. Expected respondents include local and state health departments, coalitions, school staff, and community leaders. 
Partner Feedback Survey 
The respondent universe includes all attendees of “Talk. They Hear You.” community engagement meetings. 
Product Design Request Survey
The respondent universe includes all “Talk. They Hear You.” licensed partners. 
Screen4Success
The respondent universe includes individuals and organizations interested in screening for health, wellness, and well-being. The intended audience of the screener is youth ages 12–20, but it can be used by any person over that age range. 
2. Information Collection Procedures
State Survey
A letter with a link to the State Survey will be sent to each state governor’s office and the Office of the Mayor of the District of Columbia. The governor’s letter includes the name of the previously designated State Survey contact and requests confirmation of that designee or assignment of a new contract. Based on past experiences administering the State Survey, it is anticipated that the governors will designate staff from state agencies that have access to the requested data, such as State Alcohol Beverage Control agencies and State Substance use Program agencies. 
SAMHSA will provide both telephone and electronic technical support to state agency staff and will emphasize that the states are only expected to provide data that are readily available and are not required to provide data that has not already been collected. SAMHSA will regularly monitor the states’ responses to the State Survey. Emails offering technical support and a reminder of the deadline will be sent to each State Survey contact on a weekly basis. Six weeks after the start date of the State Survey, emails and phone calls will be made to those state agencies that have not completed the survey to identify any roadblocks they are facing and to attempt to define a timeline for completion. 
Data entered by state agencies will be available to SAMHSA electronically and will be downloaded into Excel spreadsheets. 
Alcohol Policy Academy Evaluation  
All surveys in the Policy Academy are collected via an online survey tool (Qualtrics). Participants are provided links immediately after a training/coaching event. Data are aggregated and summarized monthly for rapid cycle feedback. 
The Policy Academy focus groups will be held in person when possible or virtually as needed. In-person focus groups will be held when the cohort is already convening for an intensive in-person workshop—no additional travel or time is required for this data collection activity. 
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey 
The “Parents’ Night Out” Materials Download Survey will be housed in Monday.com, the online system used by the campaign to manage communications with partners. Respondents will be able to access the survey from the “Talk. They Hear You.” website, on the “Parents’ Night Out” page. Once a respondent completes the survey, they will automatically be emailed a ZIP file containing the “Parents’ Night Out” materials. They will be asked to submit their contact information, both for the delivery of materials and for additional follow-up with the campaign engagement specialist. Information will be securely stored in Monday.com and available to SAMHSA in Excel spreadsheets. Any information shared publicly will be aggregated and de-identified (e.g., number of submissions). 
“Parents’ Night Out” Evaluation
SAMHSA will work with the local campaign partners and administrators to coordinate the administration of the pre-test and post-test surveys online for parents and caregivers and/or community members who attended a “Parents’ Night Out” event. The post-event survey will be available online for presenters to complete at their earliest convivence. The surveys will be created in Qualtrics, where participants and presenters can respond online from their computer or mobile device, allowing quick access for both virtual and in-person participants. Any survey data submitted online will be downloaded into Excel spreadsheets and made available for data analysis.
Evaluation Focus Groups will be conducted on an online platform to capture recordings and scripts of discussion. The scripts will be deidentified for analysis and reporting. 
Mobile App Parent Survey
Users within the respondent universe will be able to complete the survey at their discretion by selecting the survey button in the app. The button will link to a Qualtrics survey, where data can be exported and shared via Excel spreadsheets. 
Mobile App Satisfaction Survey
Users will be able to complete the survey at their discretion by selecting a rating of the app at the bottom of each app page or in a pop-up notification. The response information will be sent to an AWS QuickSight dashboard, where the data will be displayed and can be exported into an Excel spreadsheet. 
Community Partner Newsletter Survey
The Newsletter Survey will be housed in Monday.com. Respondents will be able to access the survey from the “Talk. They Hear You.” website. Once a respondent completes the survey, they will automatically be emailed a welcome message, confirming their sign up. They will be asked to submit their contact information, both for the delivery of the newsletter and for additional follow-up with the campaign engagement specialist. Information will be securely stored in Monday.com and available to SAMHSA in Excel spreadsheets. Any information shared publicly will be aggregated and de-identified (e.g., number of submissions).
Community Partner License Survey
The License Survey will be housed in Monday.com. Respondents will be able to access the survey from the “Talk. They Hear You.” website. Once a respondent completes the survey, they will automatically be emailed a welcome message, confirming their sign up. They will be asked to submit their contact information, both for the delivery of license communications and for additional follow-up with the campaign engagement specialist. Information will be securely stored in Monday.com and available to SAMHSA in Excel spreadsheets. Any information shared publicly will be aggregated and de-identified (e.g., number of submissions).
Community Partner Feedback Survey
Partners will receive a link to the Partner Feedback Survey following their attendance of any community engagement meeting held by the “Talk. They Hear You.” campaign team. All survey data will be securely stored in Qualtrics and can be exported into Excel sheets to be de-identified and aggregated for reporting and campaign refinement. 
Product Design Request Survey
Partners will be able to access the survey on the campaign website and will receive the link in email newsletters and during virtual events. All survey data will be securely stored in Monday.com, for the campaign team to review and address requests. Any data collected will be exported into Excel sheets to be de-identified and aggregated for reporting and campaign refinement. 
Screen4Success
Information collected voluntarily through the Screen4Success site is entered by the participant. Participants may decline to enter information on the pre-screener and screener and may decline consent to share their information with researchers. Information entered will be used to provide tailored and geocoded resources to best meet an individual's needs. Responses will be stored within the system for participants to access their results and resources. De-identified, aggregated data will only be shared with researchers to improve materials and resources. 
3. Methods to Maximize Response Rates

State Survey
In the past 12 years in which the State Survey has been administered, SAMHSA has had a 96 percent or higher completion rate. Thus, there is no need to develop methods to maximize the response rate.  
Alcohol Policy Academy Evaluation  
The Policy Academy evaluation surveys and the focus group are administered as part of the curriculum to ensure a higher response rate. Participants are provided links and QR codes immediately following the training or coaching call, and participants are sent email reminders to complete the survey 3 and 7 business days after the event. Participants are sent links to the baseline, 12-month, and 18-month follow-up surveys and sent reminders 7 and 10 business days after the links are sent if not completed.
“Talk. They Hear You.” 
“Parents’ Night Out” Materials Download Survey
The “Parents’ Night Out” Materials Download Survey will be promoted to “Talk. They Hear You.” partners at community engagement meetings, on social media, and in email communications to promote uptake. 
“Parents’ Night Out” Evaluation
To ensure maximum participation in the “Parents’ Night Out” Evaluation Survey, the presenter of the “Parents’ Night Out” event will display a slide with a QR code linking to the survey and encourage participants to complete the survey during the event. Additionally, any follow-up communication from the host will include the survey link. To increase presenter survey participation, the campaign team will reach out regularly as part of technical assistance and support to partners and ask them to complete the survey after each “Parents’ Night Out” event they hold. 
The Evaluation Focus Groups will recruit and screen participants, there will be no need to maximize responses. 
Mobile App Parent Survey
To maximize response rate, the survey will be readily available within the app for users to complete. Additionally, pop-up notifications within the app will appear to encourage users to submit their feedback.
Mobile App Satisfaction Survey
To maximize response rate, the survey will be readily available at the bottom of each app page for users to complete. Additionally, pop-up notifications within the app will appear to encourage users to submit their feedback. 
Community Partner Newsletter Survey
To maximize response rate, the survey will be readily available on the “Talk. They Hear You.” website and will be promoted in campaign communications and on social media. Additionally, at in-person tabling events at meetings and conferences, attendees will be offered the chance to sign up by scanning a QR code.
Community Partner License Survey
To maximize response rate, the survey will be readily available on the “Talk. They Hear You.” website and will be promoted in campaign communications and on social media. Additionally, individuals who sign up for the “Talk. They Hear You.” newsletter and enter an organization that is not a current partner will be contacted by the campaign team and offered a license. 
Community Partner Feedback Survey 
To maximize response from community engagement meeting participants, the link will be shared at the end of the meetings with a QR code on screen, and the link will be sent in the chat box. Additionally, in the community engagement meeting follow-up email to attendees, the link will be included for anyone who did not complete the survey. 
Product Design Request Survey
To maximize response rate, the survey will be readily available on the “Talk. They Hear You.” website and will be promoted in the campaign newsletter and during virtual events. Additionally, any partners who directly contact the campaign team for technical assistance will be directed to complete the survey. 
Screen4Success 
Screen4Success tools are always available, increasing access to users and participants. Additionally, Screen4Success Personal and Professional are continually promoted in “Talk. They Hear You.” messaging and presentations to drive use. Providing this tool at no cost may increase personal and organizational use of Screen4Success when compared to tools that require payment. 
4. Tests of Procedures
State Survey
The State Survey has been administered for 12 years now, and the procedures originally set out have been operating smoothly; thus, there has been no need for testing of additional procedures.
Alcohol Policy Academy Evaluation  
The Policy Academy evaluation surveys will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources. 
“Talk. They Hear You.”
“Parents’ Night Out” Materials Download Survey
The “Parents’ Night Out” Materials Download Survey will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions, ensure receipt of the materials email, and confirm that all documents are included in the ZIP folder.
“Parents’ Night Out” Evaluation
The “Parents’ Night Out” Evaluation Surveys will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources. 
Evaluators will create a moderator guide for the Evaluation Focus Groups to set protocols and guide the discussions. Methods will be tested in a mock focus group by the evaluation team prior to hosting the groups. 
Mobile App Parent Survey
The Mobile App Parent Survey will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources.
Mobile App Satisfaction Survey
A test build of the survey will be deployed from Contentful to the Test Flight app. The “Talk. They Hear You.” development team will use the Test Flight app to test and submit dummy results to the survey. This testing will ensure that the survey is displayed properly, information is received from respondents, and data is displayed correctly in the AWS QuickSight dashboard. 
Community Partner Newsletter Survey
The Newsletter Survey will be tested internally before being administered to the target audience.  Testers will ensure that they receive the welcome email after submission. 
Community Partner License Survey
The License Survey will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources. Testers will also ensure that they receive the welcome email after submission.
Community Partner Feedback Survey
The Partner Feedback Survey will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources. 
Product Design Request Survey
The Product Design Request Survey will be tested internally before being administered to the target audience. Testers will assess the ease of completion and length of time to answer all questions and ensure no duplication between other data collection sources.
Screen4Success
The Screen4Success data collection tools (screener and consent/assent surveys) have been administered for 2 years and require no additional testing to ensure functionality and ease of use. Before deployment, the development team will test the new pre-screener on a test version of the site to ensure it is working properly and is accessible to users. 
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