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SUPPORTING STATEMENT

B. INFORMATION COLLECTIONS EMPLOYING STATISTICAL METHODS.

1. Describe (including a numerical estimate) the potential respondent universe and any sampling or other respondent selection methods to be used.

The customer survey is directed at customers of ATF’s arson and explosives programs and investigative assets who use our National Response Team (NRT) services. ATF uses the survey to assess strengths and weaknesses of the NRT services. ATF has sent an average of 18 survey invitations per year during the past three years. ATF does not conduct sampling; it sends an automated invitation to each organization that has requested its services.   

2. Describe the procedures for the information collection. 

ATF’s goal of the survey is to reach customers in order to learn of the strengths in the National Response Teams customer service and the changes that should be made in the way ATF provides services to customers. To that end, ATF has been administering surveys after all NRT responses to all organizations that request NRT assistance.

· Survey invitations are sent via survey system automated email
· Survey is online, using SurveyMonkey, and the link is included in the email
· Respondents have the choice of identifying their organization by name or not
· Respondents requiring assistance may request a follow-up
· If a response is not received in two weeks, a reminder email is sent to the respondent

3. Describe methods to maximize response rates and to deal with issues of non-response.

ATF initially sent the surveys by mail, but the response and return rates were often low and unpredictable. In order to improve the response rate and reduce the cost burden to the government and the respondent, ATF created a web-based survey for respondents to submit. Specifically, the survey software designed for this purpose sends a link to the survey to a knowledgeable member of an organization that requested NRT assistance. Previously, ATF sent an informational email to the respondent beforehand, notifying them about the imminent arrival of the survey, along with an invitation for them or another knowledgeable member of their organization to respond, and then sent the survey by email. To streamline the process, respondents now receive one email that informs them of the survey and includes the link. It asks for their response within two weeks. Unresponsive respondents receive a reminder email when the allotted two weeks has elapsed. To date, the response to the online surveys has been excellent.

4. Describe any tests of procedures or methods being used. 

The survey is not tested but has been reviewed to confirm that the information being collected is relevant to evaluating NRT operations, and ATF has been receiving the rate of responses and kinds of feedback necessary to meet accreditation requirements.    

5. Provide the name and telephone number of individuals consulted on statistical aspects of the design and the name of the agency unit, contractor(s), grantee(s), or other person(s) who will actually collect and/or analyze the information for the agency.

The agency uses SurveyMonkey online survey tool, and did not consult anyone on designing the survey through that tool. The agency person who collects the information is: Jennifer George, Program Analyst; Bureau of Alcohol, Tobacco, Firearms, and Explosives; National Center for Explosives Training and Research; 3750 Corporal Rd; Huntsville, AL 35898, telephone 256-261-7614.
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