Request for Approval under the “Generic Clearance for the Collection of Routine Customer Feedback” (OMB Control Number: 2127-0682)

TITLE OF INFORMATION COLLECTION: DISTRACTION HVE CAMPAIGN TRACKING STUDY

PURPOSE:  
The National Highway Traffic Safety Administration (NHTSA) was established by the Highway Safety Act of 1970 (23 U.S.C. 401) to carry out a Congressional mandate to reduce the mounting number of deaths, injuries and economic losses resulting from motor vehicle crashes on our nation’s highways.  

In support of this mission, NHTSA is continuing its long-standing public service campaigns designed to deter distracted driving. The campaign target audience is adults 18 to 34 years old. NHTSA is seeking approval of an information collection to better understand awareness, attitudes and behaviors of the target audience pertaining to distracted driving and our communication efforts to-date.

The results from this survey will in no way be used to make significant policy or resource allocation decisions.

DESCRIPTION OF RESPONDENTS: 
This survey aims to collect n=1000 responses from U.S. adults ages 18 to 34 years old. Screening criteria will require that all respondents be licensed to drive. The campaign will be distributed nationwide, so all respondents participating in the survey have the potential to be exposed to the public service advertising.

TYPE OF COLLECTION: (Check one)

[ ] Customer Comment Card/Complaint Form 	[ ] Customer Satisfaction Survey    
[ ] Usability Testing (e.g., Website or Software)	[ ] Small Discussion Group
[ ] Focus Group  					[X] Other: Online Survey—Campaign Effectiveness

CERTIFICATION:

I certify the following to be true: 
1. The collection is voluntary. 
2. The collection is low-burden for respondents and low-cost for the federal government.
3. The collection is non-controversial and does not raise issues of concern to other federal agencies.									
4. The results are not intended to be disseminated to the public.		
5. Information gathered will not be used for the purpose of substantially informing influential policy decisions. 
6. The collection is targeted to the solicitation of opinions from respondents who have experience with the program or may have experience with the program in the future.

Name: Kil-Jae Hong

To assist review, please provide answers to the following questions:

Personally Identifiable Information:
1. Is personally identifiable information (PII) collected?  [X] Yes  [ ]  No 
The third-party survey panel vendor collects information from the research participants when they join the panel. No PII is reported to NHTSA. No responses will be connected to individual respondents; only aggregate data will be reported. In the survey introduction, respondents will be informed that participation is voluntary, and their answers will be kept confidential and will be used only for statistical purposes.   

2. If Yes, will any information that is collected be included in records that are subject to the Privacy Act of 1974?  [  ] Yes [X] No   

3. If Yes, has an up-to-date System of Records Notice (SORN) been published?  [  ] Yes  [  ] No

Gifts or Payments:
Is an incentive (e.g., money or reimbursement of expenses, token of appreciation) provided to participants?  [X] Yes [  ] No  

The third-party vendor uses a panel that operates on a points-based incentive-and-rewards system. Accrued points can be redeemed for modest incentives that include online gift cards, merchandise and PayPal cash deposits. It is standard practice to provide a basic incentive in order to avoid bias of receiving responses only from individuals generally predisposed to be helpful. 



BURDEN HOURS 
According to the Federal Highway Administration, licensing among those aged 18 to 34 years old is 85%, which we use as our incidence estimate.[footnoteRef:2] Based on past experience with probability panels, we estimate the response rate for those 18 to 34 years old at 25%.  [2:  Incidence calculated based on the number and share of age group data for 18 years-old, 19 years-old, 20-24, 25-29 and 30-34. Together, these yield a pooled incidence of 85%. See: https://www.fhwa.dot.gov/policyinformation/statistics/2023/dl20.cfm ] 

	Category of Respondent
	No. of Respondents
	Participation Time Per Respondent
	Average Fully Loaded Hourly Labor Cost[footnoteRef:3] [footnoteRef:4] [3:  From Bureau of Labor and Statistics’ Economic News Release—Table B-3: Average hourly and weekly earnings of all employees (August 2025). https://www.bls.gov/news.release/empsit.t19.htm   ]  [4:  42 percent added to base hourly cost. See Bureau of Labor and Statistics’ Economic News Release—Employer Costs for Employee Compensation Summary (June 2025) https://www.bls.gov/news.release/ecec.nr0.htm ] 

	Labor Cost Per Submission
	Total Burden Hours
(Rounded)
	Total Burden Costs

	General Market

	Survey Invitation[footnoteRef:5] [5:  Initial outreach to survey panelists—no respondent burden incurred] 

	4,706
	N/A
	N/A
	N/A
	N/A
	N/A

	Non-response[footnoteRef:6] [6:  Potential respondents who do not click through to the survey—no respondent burden incurred. Estimated at 75% based on previous experience with probability panels.] 

	3,529
	N/A
	N/A
	N/A
	N/A
	N/A

	Non-qualified respondents[footnoteRef:7] [7:  Respondents who take screener but do not qualify for the survey—estimated 15% of those screened.] 

	176
	2 minutes
	$52.20
	$1.74
	6
	$310

	Qualified Completes
	1,000
	8 minutes
	$52.20
	$6.96
	133
	$6,960

	TOTAL BURDEN COSTS
	139
	$7,270



FEDERAL COST: The estimated annual cost to the federal government is $143,233.33.

If you are conducting a focus group or survey, or plan to employ statistical methods, please provide answers to the following questions:

The selection of your targeted respondents
1. Do you have a customer list or something similar that defines the universe of potential respondents and do you have a sampling plan for selecting from this universe?											[X] Yes	[] No

If the answer is yes, please provide a description of both below (or attach the sampling plan). If the answer is no, please provide a description of how you plan to identify your potential group of respondents and how you will select them.

NHTSA will work with an existing contractor, Stratacomm, to contract with a probability panel to conduct this research. The universe of potential respondents includes all panel members who align with the target demographics. Panelists are recruited using random sampling methods, such as address-based sampling, to ensure broad coverage and minimize bias. When offered to take part in an individual survey, panelists receive a direct invitation that is written to include a general (non-leading) survey topic, estimated length of interview and incentive amount.  

Administration of the Instrument
1. How will you collect the information? (Check all that apply)
[X] Web-based or other forms of Social Media 
[  ] Telephone	(pre-screening)
[  ] In-person (validation screening at facility & participant discussion)	
[  ] Mail 
[  ] Other, Explain

2. Will interviewers or facilitators be used?  [ ] Yes [X] No
 
Please make sure that all instruments, instructions and scripts are submitted with the request.
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