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Concept Message

Community health This program seeks to improve community
health.

Healthier communities Investing in healthier communities across the
country.

Making healthy living easier and more The goal of this effort is making healthy living

affordable easier and more affordable.

Environmental change(s) Environmental changes are at the heart of

making healthy living easier.

Environments where we live, work, learn | The way that environments where we live,
and play work, learn, and play are designed and built—
for example, whether there are sidewalks or
bike lanes—influences how physically active
we are.

Choice(s)/Healthy choice(s) Making the healthy choice the easy choice.

Modes for message testing data collection

CDC's Division of Community Health is proposing two modes of data collection: in-person focus groups
and remote triads using a telephone and a computer.

The focus groups with the general public will be completed in-person, with individual messages
presented on separate sheets of paper to the participants (see subsequent pages for how each of the
messages will be presented to participants).

The triads with community leaders and the engaged public will be conducted remotely via a toll-free
telephone line and by computer via the GoToMeeting web conferencing service. Instructions on how to
join the discussion by phone and computer will be provided to the participants via e-mail. During the
discussion group messages will be presented to the participants similarly to how they are shown to the
in-person focus group participants, except that they will be viewing them on their computer screen [See
subsequent pages for further details about procedures that will be following for remote discussion
groups and for screenshots of how messages will be viewed by remote participants).




Incentives

All participants will receive a $50 incentive. With respect to the level of incentive, Krueger and Casey, in
the publication “Focus Group: A Practical Guide for Applied Research” (publication date of 2009),
indicate the following: “At the time of this writing, amounts of $50 to $75 usually work for public and
nonprofit studies. As the amount approaches $100, an interesting phenomenon begins to occur. If the
participant has a last-minute conflict, they are more likely to call the moderator and offer to send a
replacement in their absence. When working with elite categories of focus group participants, the
amounts may need to be adjusted upward. Focus groups with engineers, physicians, attorneys, upper-
level managers, and similar categories may require amounts in the $100 to $500+ range.”* Therefore,
the proposed $50 incentive represents the minimal level of incentive deemed suitable for focus group
participants in the recent past.

All participants will receive the same incentive of $50 even though (1) the duration of the discussion
groups will vary based on the type of group/audience (i.e., 90 minutes for general public focus groups,
60 minutes for engaged public, and 45 minutes for community leaders); and (2) the focus groups will be
conducted in-person and the triads will be remote. An equal incentive amount is proposed given that
the engaged public and community leaders are individuals with competing demands for their time and
attention due to their level of engagement/leadership in their community. Therefore, an incentive
comparable to the general public focus group participants will help ensure sufficient attendance and
participation. Additionally, while the triads with community leaders will be 15 minutes shorter than
those with the engaged public, community leaders are expected to take part in the triads during the
business day, particularly during their lunch time. Therefore, the $50 incentive for community leaders
will also help ensure sufficient attendance and participation.

The $50 incentive will be a cash incentive rather than an alternate form of incentive (e.g., gift card to a
store) because guidance on focus group research also suggests that “incentives should be selected that
have universal value to participants; what may be valuable to one person may have little value to other.
This is one reason money is employed most often.”? The in-person focus group participants (general
public) will receive the incentive in cash at the focus group facility immediately after the conclusion of
the discussion groups. Given that the engaged public and community leaders will be participating in
remote triads, the incentive will be mailed to them upon the completion of the discussion group in the
form of a $50 cash card (e.g., Visa Gift Card).

Appropriate incentives are key to the success of research efforts and to preventing over-burdening the
public. “Incentives are needed because it takes effort to participate in a focus group... it [also] serves as a
stimulus to attend the session. The primary function of the incentive is to get participants to show up for
the focus group—and to show up on time.”® In other words, even when individuals agree to participate,
insufficient incentive may result in a greater likelihood of participants not showing up to participate in
the discussion (i.e., “no-shows”). This may not only negatively impact the ability to gather the necessary

! Krueger, R.A. (2009). Focus Groups: A Practical Guide for Applied Research (4th ed.). Thousand Oaks, CA: Sage Publications.
2 Stewart, D.W. & Shamdasani, P.N. (1990). Focus Groups: Theory and Practice. Newbury Park, CA: Sage Publications.
? Krueger, R.A. (2009). Focus Groups: A Practical Guide for Applied Research (4th ed.). Thousand Oaks, CA: Sage Publications.



data but, additionally, the time that would have already been spent in the recruitment of these
participants would therefore translate into unnecessary burden to the public. Additionally, because
there are costs associated with recruiting each participant (even for no-shows), when participants are
no-shows it involves expenditures that could otherwise be avoided.

Duration of Discussion Groups

The duration of the discussion groups, by type of group/audience, will be as follows:

®  Focus groups with general public: 90 minutes
e Triads with engaged public: 60 minutes
e  Triads with community leaders: 45 minutes

The duration varies given factors unique to the type of group and audience. The focus groups with the
general public have the longest duration (90 minutes) given the larger number (up to 10) of individuals
that will take part in the groups. The allotted time of 90 minutes will allow time for all participants to
share their thoughts and opinions. While the nature of the message testing with the engaged public
triads will be similar to that of the focus groups, given the smaller number of participants (3 to 4), it is
anticipated that the same depth of discussion that can take place in the focus group in 90 minutes will
be able to take place in the engaged public triad in 60 minutes. While the community leaders will also
participate in triads of 3-4 participants, it is anticipated that these individuals will be participating during
a regular business day, in their lunch time. To accommodate for their work schedules, a duration of 45
minutes for the discussion group was deemed most appropriate. While the message testing with the
community leaders will be similar in nature to that of the general public and engaged public, it is
possible that the shorter duration of the discussion may not allow for as much in-depth discussion of
certain messages/topics.

Remote testing procedures

Once participants who will be taking part in the discussion groups remotely (i.e., engaged public and
community leaders) are scheduled, they will receive via e-mail instructions for joining the discussion on
their scheduled date and time. The instructions they will receive will look as follows:



Instructions for participating in CDC Discussion Group Inbox % = Print all
= Print a
318 PM (0 minutes ago) - v
tome =
[Marme],

be

Thank you for your interest in taking part in the COC Discussion Group. During the discussion, you will be asked about your thoughts and opinions regarding several messages, statements or ideas
related to health and the work of COC and its partners.

Please join at your scheduled time on [Date/Time]. Instructions are provided below. To participate in the discussion group, you will need to join both online {on the computer) and by phone.

Step 1: Join by phone

Tao join the audio call, dial {toll-free):

Phone # & 1-885- 00000 Participant Code: sy #

Step 2: Join online

Go to http:/fgotomeeting. corm and find the link for "Join a Meeting” at the top of the page, follow the prompts, and enter the Meeting 1D # xx00-x000-101.

Cr you can simply use this direct link: https:fwwa? gotomesting. comdoin/

YWhen prormpted to write your name and e-mail, please write only your first narme and do not write your e-mail address.

Prior to the day of the interview, please also read, sign and return the attached consent form. You can return the signed form by fax to [fax #], or scan and e-mail it to [e-rmail address]
If you have any guestions, please contact [Mame] at [phone #] or [e-mail].

Sincerely,

[Marne]

The e-mailed instructions will contain:

(1) A toll-free telephone number for the voice/audio portion of the discussion.

(2) Directions for joining the web conference via GotoMeeting.

GoToMeeting is an online web conferencing service that will allow the moderator to project on her
computer screen, during the discussion group, the messages being tested. Participants will be able to
see on their own computer screen the messages as they are being projected by the moderator on her
own computer screen. In other words, it is a way for all participants to be looking at the same material
at the same time during the discussion. While participants will be able to see what the moderator is
projecting on her computer screen, the moderator will not be able to see or access in any way the
participants’ computer screen.

Although GoToMeeting allows for video capabilities, they will not be used for these discussion groups.
The moderator nor the participants will be able to see each other.

The e-mailed instructions will also include directions for the consenting procedures. It will include the
consent form as an attachment. It will also request for participants to read, sign and return the attached
consent form prior to the date of the interview. Participants will have the option of returning the signed
consent form by fax or by e-mail (scanned). While it will not be indicated in the e-mail, if any



participants were to indicate that they are unable to return the form by either fax or e-mail,

arrangements will be made to send them a pre-addressed, stamped envelope so they can return it by
regular mail prior to the discussion group.

On the day of the interview, the participants will first call the toll-free telephone line. They will then
follow the procedures to join the web conference via GotoMeeting. The screenshots on the following
pages illustrate the interface/procedures that participants will follow to join the web conference.

Step 1: From the GotoMeeting homepage, they will click on the “Join Meeting” button at the top of the
page.

' &8 Web Conferancng | GoTobe

€« C A [0 www.gotomeeting.com /fec/ <//‘3 [SEEY

GololMeeting”

Join a Megting Hosta Meeting | 247 Support  LogIn

Home GoToMeeting GoToWebinar GoToTraining Compare Our Products Contact Sales 1 888 646 0014

Easy web conferencing and online meeting tools.

Work with anyone, anywhere.

(el ociow

30-Day GoToMeeting Trial Buy Online

GoToMeeting® GoToVWebinar® Gololraining” @

Online Meetings Made Easy® Webinars hvace Eazy® Online Training Mads Easy™

* Callaborate with small groups « Present to larger groups online + Conduct live, interactive training . .

p— - SRR ol e P e i Which of our solutions
rovide instant online demos un  polls and surveys st materials and tests onling is right for you?

Learn More about GoToMeeting » Learn More about GoToWebinar » Learn More about GoToTraining » Compare Our Products

Try It Free for 30 Days» Try It Free for 30 Days » Try It Free for 30 Days » See Plans & Pricing

Press & Awards | 2012 Gold Edison Award for BusinessiCommunications More Solutions @ | GoToAssist—the Market Leader in Remete Support

About Us | Contact Sales | Cortact Support | Press & Awards | Tell a Friend | Become & Partner | Site Map .
CITRIX' online

Terms of Service | @) Privacy (Update Pencing) | Anti-Spam Policy | Download GoTaMesting (for customers)
@ Change Location (United States)

Faowus: B3 (€] &

Wiac, iFad and iFhone are trademarks of Apple Inc.. registered in the LS. and other countries

1997-2012 Citrix Online, LLC. All righis reserved

v joingatomeeting.com/?__col_mkt_cookies=_col_visit%3022776421-918e-4=3.

i4 start |
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Step 2: They will enter the unique meeting ID # that was provided to them in the instructions.

& Join the Mesting | GoToMeet L = ] e

« C A [ www.joingotomeeting.com/fac/ w8 A

GoToIVleeting“’ Online Meetings Made Easy

Join the Meeting

Tao connect to an anling meeting, enter the meeting 1D provided by the meeting organizer Attendee Quick Reference
Guide (PDF)

[ j 1 Contact Help
A 0060 | | Continue |

Meeting ID

ITyou have a Wehinar 1D, please join your webinar at v, joimwekinar.corm

Ifyou have a Training |D, please joinyour training at wina jointraining.corn

‘Want to hold your own online meetings? Sign up for a 30-Day FREE TRIAL of GoToMeeting

19972012 Cirix Onine, LLC. Al rights reserved. Privacy CITRIX: online

14 start T Documert1 - Microsof, . 2 Join the Me

Step 3: Once they enter the Meeting ID #, the system will lead them to the online meeting space. In
other words, at that point they will be able to see what the moderator has on her computer screen,
which will be a welcome message that also includes the 1) three-line OMB control number, 2) the

project/form title, and 3) the OMB burden statement (that corresponds to each respondent group).



[Version Community Leaders will see]

Message Testing for CDC’s Division of Community Health

Welcome!

We will be starting the

discussion shortly.

B =
Public Reporting Burden Statement
Public reporting burden of this collection of information is estimated to average 45 minutes per response, including the time
for reviewing instructions, searching existing data sources, gathering and maintaining the dara needed, and completing and
reviewing the collection of information. An agency may not conduct or sponsor, and a person is not reguired to respond to a
I collection of information unless it displays a currently valid OMB control number. Send comments regarding this burden
estimate or any other aspect of this collection of information, including suggestions for reducing this burden to CDC/ATSDR
Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Adanta, Georgia 30333; ATTN: PRA (0920-0572).

'




[Version Engaged Public will see]

Message Testing for CDC’s Division of Community Health

Welcome!

We will be starting the
discussion shortly.

Public Reporting Burden Statement

Public reporting burden of this collection of information is estimated to average 60 minutes per response, including the time
for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and
reviewing the collection of information. An agency may not conduct or sponsor, and a person is not required to respond to a
collection of information unless it displays a currently valid OMB control number. Send comments regarding this burden
estimate or any other aspect of this collection of information, including suggestions for reducing this burden to CDC/ATSDR
Information Collection Review Office, 1600 Clifton Road NE, MS D-74, Atanta, Georgia 30333; ATTN: PRA (0920-0572).
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Once participants view the entry screen, the discussion will begin. Throughout the discussion, the
moderator will show on the screen the messages being tested. These will be shown and discussed
individually. Once the group is finished discussing a given message, the next message will be shown on
the screen. See the screenshots below for an illustration of how remote participants will see the
messages.

Once the discussion group has concluded, participants will be able to simply close their Internet browser
window to exit GoToMeeting and the discussion group.

[ Messages for remote
triads as they will appear to
participants via GoToMeeting follow]



This program seeks

to improve
community health.




Investing in

healthier communities
across the country.




The goal of this effort is
making healthy living

easlier and more
affordable.




Environmental changes
are at the heart of

making healthy living
easier.




The way that environments
where we live, work, learn,
and play are designed and
built—for example, whether

there are sidewalks or bike
lanes—influences how
physically active we are.




Making the healthy

choice the easy choice.
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In-person testing procedures

General public participants will take part in in-person focus groups. When they arrive at the focus group
facility, they will be asked to read and sign the consent form prior to the commencement of the
discussion group.

Throughout the discussion, the moderator will show on a printed piece of paper the messages being
tested. These will be shown and discussed individually. Once the group is finished discussing a given
message, the next message will be shown.

In the pages that follow, the messages (as they will be shown to in-person participants) are presented.

[ Messages for in-person
focus groups follow]



This program seeks
to Improve
community health.



Investing In
healthier communities
across the country.



The goal of this effort Is
making healthy living
easler and more
affordable.



Environmental changes
are at the heart of
making healthy living
easler.



The way that environments
where we live, work, learn,
and play are designed and
built—for example, whether
there are sidewalks or bike
lanes—influences how
physically active we are.



Making the healthy
choice the easy choice.



